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WELCOME

The Valmont Coatings brand is an important asset in an increasingly competitive
world. Carrying the equity of the Valmont Industries, Inc. brand, Valmont Coatings is
positioned to reinforce our reputation of leadership within our respective markets and
draw further distinction for our products and services.
®

We’re committed to presenting a unified brand at every level—from corporate and
division communication to partner development and beyond. These guidelines are for
everyone who contributes to the expression of our brand and for all who communicate
under the Valmont Coatings banner.
They are also for those responsible for managing, building and representing the brand.
They provide information about the overall brand framework, basic elements and
messaging, and describe how these elements combine to create a look and feel that is
uniquely Valmont Coatings.
They are not meant to be restrictive, but to provide a formal structure to ensure that the
brand is presented correctly and consistently across all applications.
Your help in doing this is invaluable and will build an even stronger Valmont Coatings
brand now and for the future.

Matt T. Ondrejko
Vice President, Global Marketing

Questions? Please email coatingsmarketing@valmont.com.
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CORPORATE OVERVIEW
Valmont Industries, Inc.
®

Valmont Industries, Inc., is a leading producer and distributor of products for the infrastructure
and agriculture markets.
Valmont began in 1946 when our founder, Robert B. Daugherty, combined his $5,000 savings with
a wholehearted belief that business could and should be done better. Since that modest start more
than 70 years ago, our company has grown into an international leader in engineered products and
services for infrastructure and water-conserving irrigation equipment for agriculture.
At Valmont, we are committed to Conserving Resources. Improving Life®. This can be seen
in all aspects of our business. Our lighting and traffic structures guide the way. Our wireless
communications towers help keep people connected. The electricity used in millions of homes
and businesses around the world is delivered through our power utility structures. Our irrigation
systems help ag producers grow the food that feeds the world. The coatings we offer add life and
aesthetic value to metal products while helping to create a more sustainable future.
Valmont operates in four primary business segments: Engineered Support Structures (ESS), Utility
Support Structures (Utility), Irrigation and Coatings. Our company manufactures its products in over
80 different facilities spread across six continents, and our products are available in over 100 different
countries. Valmont is publicly traded on the New York Stock Exchange under the symbol (VMI).
Valmont employees are passionate about the products we make. We pride ourselves on being
people of integrity who excel at delivering optimal results. Our products are the cornerstone of
our success. We pursue opportunities for growth by taking our products and processes to new
markets, introducing new products to regions where we have a presence and continually improving
our services to ensure that Valmont solutions are second-to-none.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
VA L M O N T ® C O AT I N G S B R A N D G U I D E L I N E S
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BRAND BASICS
Overview
The Valmont Coatings brand is one of our most valuable assets. It is how we are recognized
and valued by our most important audiences—customers, partners, investors and employees.
Every time the Valmont Coatings name or logo is used, we are making a statement about who
we are and what we stand for.
®

Although this document provides guidance on the use of the brand’s visual and written
applications, it is how they are implemented that is most important—and that is up to you. To
ensure a consistent brand experience, we need your help. You are the steward of this brand.
These guidelines provide you with the tools to begin.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Brand Values
What do we stand for?
The heart and soul of Valmont as a company can be seen in our core values: passion,
integrity, continuous improvement and deliver results. In order to become the world’s
most respected and preferred brand in our industries, we need to deliver on these values
consistently across the business and do so in an authentic way.
®

Passion

We have a passion for our products, services and customers.

Integrity

We operate with absolute integrity.

Continuous Improvement

We strive for continuous improvement, removing waste everywhere
with a true sense of urgency.

Deliver Results

We consistently deliver results.
These brand values serve as the foundation from which all our communications and
interactions flow. They create the expectation of what it means to work with our company
and to experience our brand promise firsthand.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Valmont Coatings Brand
®

These guidelines were developed to provide a comprehensive understanding of the
Valmont Coatings brand. The Valmont Coatings identity can only make a positive impact
if it is used consistently and correctly.
The basic elements of the Valmont Coatings brand include:
–
–
–
–
–

logo
colors
typeface
brand voice
photography

We convey our brand identity through every form of communication and experience—
through the products we sell, the service we provide, how we act and what we say.
Everything we do has a direct impact on how the world perceives us.

Logo
Colors

VALMONT
COATINGS
BRAND

Photos

Typeface

Voice

Questions? Please email coatingsmarketing@valmont.com.

Valmont Coatings Brand Guidelines | 07

01

BRAND BASICS
Valmont Coatings Logo
®

The Valmont Coatings logo is a main asset of the Valmont brand. To ensure its
effectiveness and preserve logo integrity, it is important to avoid misusing or modifying
the logo artwork.
The logo includes the trademark “V” carefully and precisely paired with the stylized
“Valmont” logotype, registered ®, and the company name (COATINGS) in all caps,
aligned flush right with the “V” icon. To prevent any misuse, only use the approved logo
artwork and avoid adding effects that change its appearance in any way. The variations
and mistakes, however small, will reduce the impact of the brand.
Always use the most recent high-quality versions of the logos.
Download approved logos from valmont.com/brand.

Preferred Use
Horizontal logo

Acceptable Variations
(for use on dark backgrounds)

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Using the Valmont Coatings Logo
®

While not an exhaustive list, the examples shown here demonstrate logo misuses that
undermine the building of a consistent brand identity. The logo and company name
cannot be redrawn, re-typeset or modified in any way, under any circumstances.

Unacceptable Usage

Do not alter the approved colors
in any way.

Do not apply different colors to the
elements of the logo.

Do not use tints or shades of colors.

Do not alter the proportions or
positioning of the logo elements.

Do not change the type weight or
scale/positioning of the logo elements.

Do not add the Corporate tagline
with the segment logo.

Valmont Coatings
Do not rearrange the elements
of the logo.

Do not recreate the logo using
another typeface unless in text.

Do not outline the logo.

Do not add special effects, such
as bevel, drop shadow or glow.
(If this usage is necessary based
on the created element, the
Valmont Strategic Marketing Team
must provide approval before use).

Do not skew or stretch the logo.

Do not scan the logo, copy/paste from
an Internet application or use the logo
with poor resolution.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Using the Valmont Coatings Logo
®

Unacceptable Usage
ANYTOWN USA

almont Coatings Inc.
Do not use the Valmont logotype
without the “V” trademark.

Do not use any part of the logo to
create a new logo.

Do not use the Valmont “V” trademark
as part of a pattern or graphic.

YOUR VALMONT COATINGS
SPECIALIST FOR OVER 10 YEARS

Do not place the logo on a
distracting background.

Do not place the logo in a box on
an image.

Do not use the logo elements separately
or integrate with a different tagline.

Always ensure the logo is positioned on a background offering sufficient contrast to maintain visual clarity. When
the logo appears on an image, ensure that it is positioned on an area light enough (or dark enough, if using reverse
version) to ensure maximum clarity.

Correct Usage of Logo on Image
Placement of the logo on an image is allowed if the logo does not interfere with objects in the photo.
In instances where some visual contrast is needed, you have the option to include a graphic banner element
(right- or left-justified versions) with the logo placed inside the banner. These banner graphics are available for
you to download at valmont.com/brand.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Using the Valmont Coatings Logo
®

Unacceptable Usage

MONTREAL, CANADA
Do not ignore the minimum clearance
zone (see page 14).

Do not add a business, product or
location name to the logo.

Company ABC, Inc.
Do not put any other identities under
the logo, unless it is approved by the
Valmont Strategic Marketing Team.

Incorrect: Check out these new products from

Correct: Check out these new products from Valmont Coatings.
®

Do not use the logo in a statement or sentence, instead spell out the company name, Valmont Coatings.

Important Notice:
If the logo is misused, it will be the responsibility of the party who created the materials to
immediately rectify at his/her cost. In the event of unauthorized use, Valmont Coatings will
assert its right to claim legal action.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Valmont Coatings Logo Sizes: Digital
®

Use of all logos must follow all of the guidelines outlined in the Brand Basics section. Logos used
in websites, social media and digital applications must use the following additional specifications:
•

72 DPI

•

RGB color mode

•

.jpg, .gif or .png file format
– If the logo is being used against a white background,
a .jpg or .gif is recommended.
– If the logo is being used against a dark or non-white
background, a .png with a transparent background
is recommended.
– If the logo is being used on a website, a .jpg is recommended.

Digital Logo Usage Guidelines:
Valmont Coatings Logo
•
•

Minimum required width – 75 pixels
Maximum recommended width – 300 pixels

75 pixels width minimum

Valmont Coatings Logo Sizes: Print
The Valmont Coatings logo is the primary asset of the Valmont Coatings brand. To ensure its
effectiveness and preserve the logo integrity, it is important to avoid misusing or modifying
the logo artwork.
To ensure legibility, the Valmont Coatings logo should never be reproduced smaller than the
minimum size shown here.

Minimum Size Print Logo Usage:

1.125” width minimum

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Logo Usage on Apparel & Promotional Materials
Correct usage of the logo on apparel and promotional materials is essential for maintaining
the brand, Valmont Coatings. As individuals who create clothing and premium gifts for
the brand, you are uniquely positioned to ensure its consistency and effectiveness on all
distributed items. Apparel and promotional items for those in the U.S. should be ordered by
contacting:
®

The Valmont Store
P: +1 402.359.6624
store@valmont.com
For those outside the U.S. looking for assistance with apparel and other promotional material
ideas and vendor recommendations, please email the Valmont Store at store@valmont.com
or reach out to your Marketing Business Partner at coatingsmarketing@valmont.com.

Embroidery Logo Usage:
Logo can be embroidered in tone-on-tone colors
to represent the Valmont Coatings color palette
(see page 19). Otherwise the logo should be
embroidered in black or white.

3” width
preferred

(tone-on-tone example)

Exception for Embroidery
If you are embroidering the Valmont Coatings logo on apparel and promotional materials, we
encourage you to use the logo without the registration mark ®. In this case, contact the Valmont
Strategic Marketing Team at brand@valmont.com to request a logo without the registration mark.
Modifying a logo file, or asking a vendor to do so, is not permitted.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Logo Spacing & Positioning
To maximize the recognition and impact of our identity in all applications, surround the
Valmont Coatings logo with sufficient clear space—free of type, graphics and other elements that
might cause visual clutter.
®

When the Valmont Coatings logo is used, a clear spacing of “x” (where x = the height of “l” in
“valmont”) should be maintained around the perimeter of the logo. This means no other design
elements or text should be positioned within this clear zone.
The logo also should not be positioned any closer than 2x to the outer margins or trim edge
of the document.
There will be instances when space is at a premium and preferred clear zone must be reduced.
In these cases, contact the Valmont Strategic Marketing Team at brand@valmont.com.

Logo spacing

x
x
x

x

x

x

x

x
x = the height of “l” in “valmont”

Minimum Signature Clear Zone (+ 1X)

x

Signature Clear Zone from document trim (+ 2X)

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Logo Spacing & Positioning
Correct

Incorrect
2X

1X
1X

2X

.5X
FOR IMMEDIATE RELEASE

1X
FOR IMMEDIATE RELEASE
For more information, contact:
Name, Company
Phone number (international)
Email

For more information, contact:
Name, Company
Phone number (international)
Email

VALLEY, Nebraska, USA (Month, date, 2021)
of the Valley brand of Valmont Coatings and

VALLEY, Nebraska, USA (Month, date, 2021)
of the Valley brand of Valmont Coatings and

Correct

Incorrect

To meet the ever-growing demand for safeguarding substation
To meet the ever-growing demand for safeguarding substation
assets, Valmont® Coatings introduces one of the most versatile
assets,and
Valmont® Coatings introduces one of the most versatile and
appealing product lines seen in the industry, combining functionality
appealing product lines seen in the industry, combining functionality
and asset protection with visual appeal. Whether it’s bruteand
force
asset protection with visual appeal. Whether it’s brute force
containment, sound barrier protection or improved aesthetics,
containment,
the
sound barrier protection or improved aesthetics, the
.5X
Valmont Substation Protection series provides the answer.
Valmont Substation Protection series provides the answer.
1X
1X

1X

1X

1X

FOLLOW US:
1X

.5X

CMYK / .eps

CMYK / .eps

FOLLOW US:

x

x = the height of “l” in “valmont”

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Valmont “V” Usage
®

The Valmont “V” is associated with Valmont Industries, Inc. Therefore, only the corporate
office is permitted to use the “V” as a separate or supportive design element. If a need arises
to utilize the Valmont “V”, it must comply with the standards set forth by the corporate office
with approval from the Valmont Strategic Marketing Team at brand@valmont.com.
There are distinct rules when using the “V” independently from the logotype. You may not:
• Use a “V” that doesn’t include the registration mark.
• Alter the “V” in any way.
• Rotate the “V”.
• Add dimension using 3D embellishments or drop shadows.
• Introduce patterns or additional design elements to the “V”.
• Do not make patterns, a continuous line or other designs with the “V”.
• The “V” can only be reproduced in black or white. If you wish to use another color
you have to get approval from the Valmont Strategic Marketing Team.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS

Spacing & Positioning the Valmont
Coatings Product Logos

®

To maximize the recognition and impact of our identity in all applications, surround the
Valmont Coatings sub-brand logos with sufficient clear space—free of type, graphics and
other elements that might cause visual clutter.
When the Valmont Coatings sub-brand logos are used, with or without the icons, a clear
spacing of “x” should be maintained around the perimeter of the logo (where x = the
height of “l” in “valmont”). This means no other design elements or text should be
positioned within this clear zone.
The logo also should not be positioned any closer than 2x to the outer margins or trim
edge of the document.
x

x = the height of “l” in “valmont”

Horizontal logo spacing without icon

x

x

Document
trim edge

x

GalvTrac

x

®

x

x

x
x

Horizontal logo spacing without icon

x

x

Document
trim edge

x
®

x

x

x

x
x

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Valmont Coatings Connector

®

Knowing exactly where your order is at any given time is important to our customers. That’s
why we’ve developed our own proprietary component tracking system through the Valmont
Coatings Connector®.
Valmont Coatings Connector addresses our customers’ need for real-time order status updates as
products move through each step of the coating process. Notifications are sent via text or email at
every step of the way, further elevating the customer experience and setting a new benchmark for
the coatings industry.
Exceptional customer service is an essential part of the growth strategy of Valmont®, and providing
customers with quick and accurate order status information further strengthens our leadership
position. Additional features include a GPS-enabled facility locator and product fit calculator.
The Valmont Coatings Connector is available for all coatings applications, including galvanizing,
coatings and anodizing services.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Valmont Coatings Color Palette
®

The Valmont Coatings colors are an important part of our corporate image, differentiating us
from other brands. Secondary colors are designed to prevent applications from becoming too
monochromatic. These colors are intended to be used sparingly.
Consistent use of the approved color palette will maximize the impact and recognition of our
communication materials in the marketplace—building brand equity.

Reproducing the Color Palette
When creating any printed, online or display materials, always use the color values shown on
this page. To guarantee that colors are reproduced consistently, it is important to follow these
color formulas.
Valmont Coatings Primary
Pantone® 5483
75%

50%

25%

CMYK: 68/23/28/14
RGB:
79/134/142
WEB:
#4F868E

Valmont Coatings Secondary
Pantone 159
75%

50%

25%

CMYK: 0/68/100/7
RGB:
203/96/21
WEB:
#CB6015

Cool Grey 6
75%

50%

25%

CMYK: 33/24/20/2
RGB:
167/168/170
WEB:
#A7A8AA

Pantone 647
75%

50%

25%

CMYK: 88/52/3/12
RGB:
35/97/146
WEB:
#236192

Valmont Coatings Neutrals
Black
75%

50%

Pantone 7527
25%

CMYK: 0/0/0/100
RGB:
0/0/0
WEB:
#00000

75%

50%

25%

CMYK: 12/10/14/0
RGB:
214/210/196
WEB:
#D6D2C4

Questions? Please email coatingsmarketing@valmont.com.

Pantone 431
75%

50%

25%

CMYK: 63/45/34/25
RGB:
91/103/112
WEB:
#5B6770
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BRAND BASICS
Valmont Coatings Primary Typeface
®

The Roboto font family is the primary typeface for the brand. It should be used when designing all
marketing materials. It is a clean, easy-to read font suitable for headlines, sub-heads, body copy
and captions. If Roboto isn’t available, Arial is an approved alternative.

Font Usage
Roboto comes in a variety
of styles and weights which
allow for flexibility, but
always take consistency
into consideration in any
application.
For the majority of uses,
Roboto Light is preferred.
Other weights and styles,
including italics, may be
used when appropriate. For
example, Roboto Bold is used
for second level subheads.
Roboto Condensed weights
work well in tables and
infographics in which space
can be limited.
Please exercise restraint
when using different styles
and weights of the font to
preserve the integrity and
consistency of Valmont
Coatings printed materials. To
ensure the text is readable,
the minimum size used for this
font should be 8 point.
Adding drop shadows,
highlights and dimension to
type in headlines and body
copy is not allowed. Simple,
clean, readable type is the
goal.

Questions? Please email coatingsmarketing@valmont.com.

ROBOTO LIGHT

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ROBOTO REGULAR

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ROBOTO MEDIUM

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ROBOTO BOLD

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ROBOTO CONDENSED LIGHT

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ROBOTO CONDENSED BOLD

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
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BRAND BASICS
Valmont Coatings Alternative Typeface
®

Arial is the alternative typeface as it is readily available on a variety of applications, but should
only be used if Roboto is not available. For the majority of uses, Arial Regular is preferred. Other
weights and styles, including italics, may be used when appropriate. To ensure the text is readable,
the minimum size used for this font is 8 point.
ARIAL REGULAR

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt
Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ARIAL BOLD

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ARIAL BLACK

Aa Bb Cc Dd Ee Ff Gg Hh Ii
Jj Kk Ll Mm Nn Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789
ARIAL NARROW

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Ww Xx Yy Zz
(.,;:?!#$%&@*) 0123456789

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Visual Language: Photography
Photography is a widely used and influential Valmont brand asset. Whether pulling from the
photo library, commissioning a photo shoot, or finding stock imagery, high-quality images are
critical to building a strong global Valmont brand. All photography should reflect the stature
of our brand, therefore, it is important to only use professional quality photography. When
shooting employees their identity must be obscured. Shooting from behind, at an angle
where face is not featured or wearing face shield/mask are some options for achieving this
requirement. If you have questions, please contact the Valmont Strategic Marketing Team at
brand@valmont.com.
®

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Visual Language: Product Photography
In representing the Valmont Coatings brand in photography, it is important to showcase our
products to their full potential. The photo should be taken from an angle that allows the product
to be the hero. Showcase the features and benefits of the product without distractions or flaws.
If you have a special request for photography or video footage, please contact your Marketing
Business Partner at coatingsmarketing@valmont.com.
®

If you would like more detail, or are working with a professional photographer, we offer Brand
Visual Guidelines that will provide additional guidance. You can download these guidelines at
valmont.com/brand.
Incorrect

Correct

Avoid Discolored Images
Avoid the use of photographs/
video footage which shows
a structure that is discolored.
Structures that look new are
preferred. In some situations,
such as for maintenance/
upgrade promotions, the use
of photographs which show
slightly used or damaged
structures is allowed.

Incorrect

Correct

Avoid Poor Image Quality
Avoid using photography
that is low resolution or poor
quality. For example, never
pull photos from the Internet
for use in print.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Visual Language: Illustration & Iconography
The use of icons can help distinguish the Valmont brand while also increasing the ease and
clarity of communications to customers, suppliers and others around the globe. Valmont has its
own library of icons for your use, created to represent the unique products and services we offer
in a visually branded way.
®

Please make sure to use only Valmont icons. DO NOT use icons from the Internet or other
sources. They are not part of our brand, and you may be violating copyright laws.
Visit valmont.com/brand to see the large variety of icons available, as well as the Visual Brand
Guidelines. If you have questions about icon usage or have a request for developing new icons,
please contact the Valmont Strategic Marketing Team at brand@valmont.com.

Icon Samples:

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Brand Voice
The Valmont brand voice must be reflected within all areas of the business including
Valmont Coatings. That means it must be an authentic, distinctive and clear reflection of who we
are as a company and what we stand for. This is why Valmont speaks with humble confidence.
Valmont uses AP Style to write because it is clear, easily understood and professional. When
executing copy for the brand, please follow those guidelines.
®

Humble Confidence Is:
• Confident, but not arrogant
• Humble, but not shy
• Helpful, but not overbearing
• Experienced, but not old
• Wise, but not know-it-all
• Sincere, but not afraid to laugh

Putting Humble Confidence to Work:
The building blocks of humble confidence include:
•

Customer Focused – We put our audiences first by speaking directly to them, using the word
“you” far more than “we”.

•

Simple Words – Simple. Straightforward. Concise. One of the best ways we can show our
audience we’re focused on them is clear communication.

•

A Bias Toward Action – Humble confidence is patient but not passive. People are coming
to Valmont Coatings for solutions, which includes showing them the next step toward
resolution. Finish any communications with a call-to-action (e.g., learn more, apply today,
visit valmontcoatings.com).

•

Showing, Not Telling – When you show the great work Valmont Coatings is doing, there is
really very little else that needs to be said.

•

Using Stories – Storytelling is the most powerful form of communication there is. And
Valmont Coatings has big stories to tell.

If you have questions about how this should be used within Valmont Coatings, please contact
your Marketing Business Partner for assistance at coatingsmarketing@valmont.com.

Questions? Please email coatingsmarketing@valmont.com.
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BRAND BASICS
Brand Descriptions
If you need a short description of Valmont Coatings, please use the approved text below:
®

57 words:
Valmont Coatings extends the life, performance and durability of metal products through
a global network of galvanizing facilities. In addition, Valmont Coatings offers applied
coatings (anodizing, electro-deposition, liquid, powder) to protect and enhance products
made of all substrates. While Valmont Coatings serves the needs of Valmont Industries,
Inc., a majority of its business comes from external customers.
®

62 words:
Valmont Coatings operates a global network of over 35 coating facilities across North
America, South and Southeast Asia, and Oceania. Offering a comprehensive array of
protective coating services including hot-dip galvanizing, powder coating, anodizing,
liquid coating, and e-coating (electro-deposition coating), Valmont Coatings spearheads
the industry in providing top-quality galvanizing and applied coating services across the
globe. To learn more, please visit valmontcoatings.com.
®

108 words:
Valmont Coatings is the industry leader in hot-dip galvanizing and applied coating
services. These services provide protection for a variety of products, bolstering their
durability, lifespan and aesthetic value. Hot-dip galvanizing protects steel from corrosion
and adds to the sustainability of products, helping them remain serviceable for decades
and remain 100% recyclable.
®

Valmont Coatings offers hot-dip galvanizing, as well as applied coatings (anodizing,
electro-deposition, liquid, powder) through one of the world’s largest networks of coating
facilities. Valmont Coatings also owns the largest galvanizing kettle (by volume) in the
world.
While Valmont Coatings serves the needs of Valmont Industries, Inc., a majority of its
business comes from external customers.

Questions? Please email coatingsmarketing@valmont.com.
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TRADEMARKS & COPYRIGHTS
Proper Usage of Valmont Trademarks
®

A trademark is a word (or words), symbol and/or design that identifies and distinguishes the
source of the products or services. The following guidelines provide guidance on proper (and
improper) use of Valmont Coatings trademarks. All Valmont employees should follow these
guidelines whenever they use company trademarks, in both internal and external materials.
These materials include all advertising and promotional materials, online materials, product
labeling and packaging along with formal internal communications such as newsletters,
PowerPoint presentations, etc.
Trademarks for Valmont Coatings are important assets to the company. They distinguish our
products and services from those of our competitors and they signify to the public the high quality
of those products and services. To maintain and protect these assets, it is important that we:
• Use company trademarks properly (see pages 28-31).
• Monitor the marketplace for infringements and misuses of company trademarks
(see page 31).
• Take appropriate action quickly if infringement or misuse occurs (see page 31).
• Implement appropriate requirements and quality controls when permitting partners,
vendors and others to use company trademarks (see pages 28-31).
• Maintain records demonstrating the use, strength and recognition of company trademarks
(see page 31).
If a trademark owner misuses its trademarks, fails to adequately police them or allows others
to use trademarks without appropriate restrictions and quality control, the trademarks can be
weakened and ultimately lost.
It is your responsibility to adhere to these guidelines when using Valmont Coatings trademarks.
If you have questions regarding the proper use of company trademarks, please contact your
Marketing Business Partner at coatingsmarketing@valmont.com.

Questions? Please email coatingsmarketing@valmont.com.
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TRADEMARKS & COPYRIGHTS
Registered & Unregistered Trademarks
Trademark registration is a crucial component of the branding process. It strengthens the value
of the Valmont Coatings brand and offers greater legal protections than unregistered trademarks.
All trademarked names must be registered and properly “marked.”
®

If you are currently using an unregistered trademark, please contact your Marketing Business
Partner at coatingsmarketing@valmont.com and they will assist you with the trademark
registration process.
A list of Valmont registered trademarks can be found at valmont.com/brand.

Proper Usage of Trademark Notices & Symbols
The proper symbol to use with a trademark depends on whether the trademark is registered with a
country’s national trademark office for the specific products or services for which the mark is used.
Generally, the following guidelines should be followed:
• Use the trademark symbol ® with marks registered in a country’s national trademark office,
such as with the U.S. Patents and Trademarks Office (USPTO).
• If the trademark is not registered with the USPTO, an equivalent government agency, or you
are in the process of registering, use the symbol:
• TM with trademarks used to identify products.
• SM with trademarks used to identify services.
• TM should be used where a trademark is marketed
or sold for both products and services.
• If your desired trademark for use is not registered with the USPTO or an equivalent government
agency, please contact your Marketing Business Partner at coatingsmarketing@valmont.com
for questions about use or to begin the registration process.
• Proper trademark symbols for trademarks used and registered in countries outside the U.S.
are governed by the laws of those countries. Please contact your Business Marketing Partner
at coatingsmarketing@valmont.com to determine proper use in those instances.
If you are unsure of whether a mark is registered with respect to a particular product or service
or how it should be marked, please contact your Marketing Business Partner at
coatingsmarketing@valmont.com for more information. The appropriate symbol should appear
immediately following the mark as registered, and should appear in superscript unless otherwise noted.
Consider the following examples:
Registered Trademark		

Correct Marking		
®

Incorrect Marking

Valmont			

Valmont Coatings		

Valmont Coatings®

Valmont Coatings Connector

Valmont Coatings Connector®

Valmont® Coatings Connector

As seen above, the entire mark as registered determines placement of the applicable symbol.
Note: Only Valmont is registered, not Valmont Coatings as a company, thus the registered mark
goes after Valmont.

Questions? Please email coatingsmarketing@valmont.com.
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TRADEMARKS & COPYRIGHTS
How Often to Use™ & ®
It is not necessary to include the trademark symbol in every occurrence of a trademark in an
advertisement or other promotional materials. Please follow the guidelines below to ensure
proper usage:
• Use TM or ® where the mark is first or most prominently displayed, such as on a product
label or tag affixed to the product, or on the packaging the product is shipped in.
• Use TM or ® at least once in each advertisement (regardless of medium), either the first
time the trademark appears or where it is most prominently displayed. For example, the first
use in each individual website page header or the first mention on any page of a brochure.
As communications are updated periodically, please refer to the most current Valmont registered
trademarks document on valmont.com/brand. When in doubt, err on the side of “overmarking”
or contact your Marketing Business Partner at coatingsmarketing@valmont.com for further
assistance.
®

Trademark Usage
Always use a trademark as a proper adjective, not a noun. A trademark is not the name of a
product and therefore it cannot “posses” anything so it should not be used in the possessive
form, unless the trademark itself is in possessive form. Likewise, since a trademark is not a
noun, it should never be used in plural form.
For example:
Correct Usage:

Valmont Coatings leads the market in innovation.
®

Incorrect Usage: Valmont Coatings’ innovation leads the market.
®

Note: Only Valmont is registered, not Valmont Coatings as a company, thus the registered
mark goes after Valmont.

Questions? Please email coatingsmarketing@valmont.com.
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TRADEMARKS & COPYRIGHTS
Maintenance & Protection of Valmont Trademarks
®

Report suspected infringements or misuse of trademarks for Valmont Coatings to your
Marketing Business Partner at coatingsmarketing@valmont.com and legal@valmont.com.
Allowing third parties to use these trademarks without proper control over the nature and
quality of the use can jeopardize the marks and expose Valmont to potential liability. If a third
party requests a license or permission to use any company trademarks, please contact your
Marketing Business Partner at coatingsmarketing@valmont.com for assistance.
Maintain documents and records showing use and promotion of Valmont Coatings trademarks
to prove ongoing use.
Important documents to keep include:
• Samples of product packaging and promotional materials displaying company trademarks.
• Invoices, purchase orders and other sales records documenting the dates that these
trademarks were first used.
• Documents demonstrating sales of these products and services under Valmont Coatings
trademarks in dollars and units.
• M
 arket research showing consumer recognition of these products and services
and trademarks.

Copyright Protection & Use Policy
In addition to trademarks, Valmont Coatings intellectual property assets include copyrightable
materials. Copyright is a type of intellectual property that protects original works of authorship
inclusive of writings, photographs, videos, drawings, computer software, website content,
blueprints and technical drawings to name a few. With copyright, a work can only be copied
if the owner gives permission. A copyright arises automatically if the work is original and fixed
with the intention to protect the original expression of an idea in the form of creative work.
When a copyrightable work possesses a higher risk of abuse from third-party copyright
infringement, formally registering the copyright will provide Valmont added legal protections.
Photographs, product designs, software, and technical applications generally are an an
increase risk of abuse due to their value or proprietary nature. Increased scrutiny should be
placed on these specific materials to seek formal copyright registration due to their high value
proposition to Valmont. In those instances where a copyright registration is necessary, please
contact your Marketing Business Partner at coatingsmarketing@valmont.com to start the
discussion and to determine next steps in the process.

Questions? Please email coatingsmarketing@valmont.com.
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TRADEMARKS & COPYRIGHTS
Protecting Valmont® Copyrights
Valmont invests significant resources in its copyrighted assets so it’s important that our
employees protect those assets from infringement by others. Copyrightable material created
by Valmont employees in the scope of their employment are owned exclusively by Valmont.
Materials created by third-party independent contractors for Valmont may, in some cases,
be owned by Valmont as works made for hire. Contact your Marketing Business Partner at
coatingsmarketing@valmont.com prior to engaging any third-party independent contractors to
confirm and secure copyright ownership in contractor work product.
The use of Valmont copyrighted materials is not permitted without appropriate approval.
Please contact your Marketing Business Partner to request a license or permission to use, and to
report suspected infringement at coatingsmarketing@valmont.com and legal@valmont.com.

Copyright Notices
An appropriate copyright notice must be included on all Valmont copyrighted works, whether
registered or unregistered. Proper notice requires:
• The copyright symbol ©
• The year of first publication or year of most recent modification of the work
• The name of the copyright owner: Valmont Industries, Inc.
Example of a copyright notice for material created in 2021:
© 2021 Valmont Industries, Inc.
The year of the copyright notice should reflect the year that the copyrighted material was
first published. If the copyrighted material is updated and/or modified then the year of
the copyright notice should reflect the year of the most recent change.

Proper Use of Third-Party Copyrights
Third-party copyright generally refers to copyrightable material not owned by Valmont. When
publishing third-party work, you will need to seek permission to reuse any content in which
copyright is owned by a third party. When your work requires the use of third-party copyrighted
work, please contact your Marketing Business Partner at coatingsmarketing@valmont.com
to assist in the process.

Questions? Please email coatingsmarketing@valmont.com.
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IDENTIFICATION
Letterhead Guidelines
These guidelines are designed to reinforce a consistent brand image. Letterhead consistency will
help build brand equity throughout the company. All stationery must be printed on FSC certified
paper.
.5"









.375"

.6875"

1. Valmont Coatings Logo
width = 2.625"
colors: Black
®

Address Line 1
Address Line 2
City, ST 00000 Country
P: +1 000.000.0000
valmontcoatings.com

2. Address Block:
Helvetica Neue LT 45 Light
type size 8.5 pt / leading 11 pt
kerning -10
color: Black
3. Line Height: .75"
Weight: 1 pt.
Color: Pantone 5483
®

Recommended Paper:
Classic Crest Solar White-28# Text
Download digital files from
valmont.com/brand.
The digital version of the
letterhead for emailing letters
can be found using the link above.

.375"

Ordering:
To order business cards, letterhead or envelopes, visit valmont.com/brand, click on the
Stationery tab and follow the instructions. Please note: The instructions are different depending
on whether your order is shipped inside or outside the United States. Those outside the U.S. can
utilize template files on valmont.com/brand for use by a local printer in your area. The templates
have organized fields for you to plug in your information to create print-ready proofs.

Questions? Please email coatingsmarketing@valmont.com.
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IDENTIFICATION
Envelope Guidelines
Envelopes should use the same style specifications to ensure consistency in design.
All stationery must be printed on FSC certified paper.
2.3"

.5"
.44"

Address Line 1
Address Line 2
City, ST 00000 Country

1. Valmont Coatings Logo
width = 1.5"
colors: Black
®

2. Address Block:
Helvetica Neue LT 45 Light
type size 8 pt / leading 10 pt
colors: Black

Additional Envelope
Artwork Sizes Available
#9 - 3 7/8" x 8 7/8"
#11 - 4 1/2" x 10 3/8"
- 9 1/2" x 12 1/2"
- 9" x 12"

Recommended Paper for #10 envelopes:
White Wove - 28# Text
Download digital files from
valmont.com/brand.

Ordering:
To order business cards, letterhead or envelopes, visit valmont.com/brand, click on the
Stationery tab and follow the instructions. Please note: The instructions are different depending
on whether your order is shipped inside or outside the United States. Those outside the U.S. can
utilize template files on valmont.com/brand for use by a local printer in your area. The templates
have organized fields for you to plug in your information to create print-ready proofs.

Questions? Please email coatingsmarketing@valmont.com.
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IDENTIFICATION
Business Card Guidelines
Our business cards are often the first and longest lasting impression of our corporate identity.
The cards are set up for printing and should not be altered. All stationery must be printed on FSC
certified paper.
The order of the contact information must follow the example: address, office phone number and/or
mobile number (optional), fax number (optional), then company URL. Name, title and email address
should appear on the left side. If an additional language is required, please include it on the back
using these same guidelines.
2.1121"

.25"

.4198"

.4198"

.1.2774"

FIRSTNAME LASTNAME

Address Line 1
Address Line 2
City, ST 00000 Country
P: +1 000.000.0000 x0000
M: +1 000.000.0000
F: +1 000.000.0000
valmontcoatings.com

Job Title Line 1
Job Title Line 2
first.last@valmont.com

Note: Those individuals working
remotely should use the most
appropriate address for receipt of
mail and business correspondence.
This could include most accessible
office location, home address or a
personal PO Box depending on your
situation.

1.

Valmont Coatings Logo
width = 1.5"
colors: Black

5.

Address Block: Helvetica Neue LT 55 Light
type size 7.5 pt / leading 9 pt
color: Black

2.

Name: ALL CAPS
Helvetica Neue LT 75 Bold
type size 10 pt / leading 9 pt
color: Black

6.

Line Height: .75”
Weight: 1 pt.
Color: Pantone® 5483

3.

Title: Helvetica Neue LT 45 Light
type size 7.5 pt / leading 9 pt
color: Black

4.

Email: Helvetica Neue LT 55 Roman
type size 7.5 pt / leading 9 pt
colors: Pantone 5483

®

®

Paper: Classic Crest
Color: Solar White
Weight: Classic Crest -110# Cover
Size: 3.5" x 2"
Download digital files from
valmont.com/brand.

Ordering:
To order business cards, letterhead or envelopes, visit valmont.com/brand, click on the
Stationery tab and follow the instructions. Please note: The instructions are different depending
on whether your order is shipped inside or outside the United States. Those outside the U.S. can
utilize template files on valmont.com/brand for use by a local printer in your area. The templates
have organized fields for you to plug in your information to create print-ready proofs.

Questions? Please email coatingsmarketing@valmont.com.
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IDENTIFICATION
Email Signature Guidelines
With the number of emails we all send every day, the email signature has replaced the
business card as our primary form of identity and association with Valmont Coatings.
®

In order to convey a single brand voice, it is important that we all deliver the same consistent
message across our Valmont Coatings email signatures. Please use the following guidelines
when setting up your branded email signature block for your desktop and company-issued
mobile device.
Please use this template, copy and paste it into your signature block and replace with
your specific information to build your own signature:
First/Last Name | Job Title
Valmont Coatings | Address 1 | Address 2 (optional) | City, ST 00000 Country
Phone +1 000.000.0000, ext. 0000 | Mobile (optional) | Fax (optional)
first.last@valmont.com | www.valmontcoatings.com (use your Country URL here)
If you’d rather input your own information, here is a simple guide:
Your Name/Company Name:
All other text:
Email and Web Links:

Font: Arial Bold 10 pt.
Font: Arial Regular 10 pt.
Font: Arial Bold 10 pt.

Color: Black
Color: Black
Color: RGB 0/95/131

If your mobile device does not allow you to build this signature or changes the format
when pasting, the following is an acceptable substitute:
First/Last Name
Job Title
Company Name
Phone (optional) | Mobile (optional)
(Must Include at least one phone number)
Please Remember: All font sizes, font weights and text colors must remain as provided
(with the exception of the mobile device). Images (including logos), fun/inspirational quotes,
third-party accreditation or accolades, false job titles and backgrounds in your email
signatures are not acceptable.
Unacceptable Usage Examples:

Questions? Please email coatingsmarketing@valmont.com.
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IDENTIFICATION
Voicemail Guidelines
Your voicemail message is the chance to relate and identify with the Valmont Coatings
brand voice. And, when we all deliver the same consistent message our voicemail can be
a powerful branding tool.
®

When you record your voicemail message, remember to:
•
•
•
•

Use a friendly/helpful tone
Speak in an appropriate speed, not too slow or fast
Use a language that is native to you and your customers
Listen to your message after you’ve recorded your voicemail

Please select an approved voicemail script from the following:
Basic: This script is broad and will apply to any caller in most situations.
“Hello, this is (INSERT FIRST AND LAST NAME) at Valmont Coatings. I’m sorry 		
I missed your call. Please leave your name, number and a short message after 		
the tone, and I will return your call as soon as possible. Thank you.”
Other Contact Options: If you would like to leave your caller additional contact options
(contact an assistant, email instead of voicemail, call your mobile number, etc.), this script
will provide that option for your caller.
“Hello, this is (INSERT FIRST AND LAST NAME) at Valmont Coatings. I’m sorry I
missed your call. Please leave your name, number and a short message after the
tone, and I will return your call as soon as possible. Or, if you’d prefer, you can
contact me by (INSERT ONE ALTERNATE CONTACT METHOD). Thank you.”
Out of Office: If you will be out of the office for an extended period, please use the
message below during your absence and to refer the caller to someone else in your area.
“Hello, this is (INSERT FIRST AND LAST NAME) at Valmont Coatings.
I’m sorry I missed your call. I will be away from the office until (INSERT DAY, DATE).
Please leave your name, number and a short message after the tone. I will return
your call when I am back in the office. Or, you may contact (NAME) at (PHONE
NUMBER OR EMAIL ADDRESS) and (HE/SHE) will be glad to assist you.
Thank you.”
For more examples of approved voicemail scripts and additional tips to improve your
recording, please visit valmont.com/brand for the comprehensive voicemail guidelines.

Questions? Please email coatingsmarketing@valmont.com.
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TEMPLATES
Branded PowerPoint
In an effort to establish a standardized, clean and consistent way to communicate, we’ve
created a Valmont ® Coatings PowerPoint Template for your presentations. Using the
standardized template provides the strongest professional representation of the Valmont
Coatings brand.
The key elements within the PowerPoint template—logo, logo size, logo placement, font,
accent colors, headers, footers—cannot be altered. All images used in PowerPoints must
adhere to the Visual Language Standards (see pages 22-24). Type size can be adjusted as
appropriate to fit the amount of information presented on each slide.
The Valmont Coatings PowerPoint template can be downloaded from valmont.com/brand.

Questions? Please email coatingsmarketing@valmont.com.
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TEMPLATES
Internal Communications
In an effort to simplify and unify our communication as One Valmont, all internal communication
must use Valmont-branded versions of the templates featuring only the Valmont logo.
It’s important that the communications are approved by management before distribution.
• The New Employee Announcement template should be used when announcing a new hire.
• The Employee Retirement Announcement template should be used when announcing a
retirement.
• The Memo template should be used for all other internal communications.
These templates are available for download at valmont.com/brand.

Questions? Please email coatingsmarketing@valmont.com.
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SIGNAGE & FLAGS
Valmont Building Signage
®

Visiting a Valmont facility is often a customer, prospect or partner’s first true look at the
company. Our facilities are where our brand, and the values it stands for, come to life
through the high standards we set for ourselves. Our facilities branding tells the world what
to expect from us—One Valmont.
A separate set of detailed guidelines for facilities can be downloaded at valmont.com/brand.
The Facilities Guidelines provide direction on how to implement, strengthen and maintain
the Valmont brand at your facility.
Depending on the circumstances, budget, facility, size, etc., facilities branding should be
completed as quickly as possible. Existing facilities need to be brand compliant by July 2021,
and recently acquired companies will have 12 months from date of acquisition to have its
facility branded as Valmont.
Please reference the detailed Facilities Guidelines at valmont.com/brand or contact the
Valmont Strategic Marketing Team at brand@valmont.com with any questions.

Signage Registration
When applying the Valmont Coatings logo on signage, the registration mark ® is not used.
Contact the Valmont Strategic Marketing Team at brand@valmont.com to request an approved
logo for use on signage. Modifying a logo file, or asking a vendor to do so, is not permitted.

Questions? Please email coatingsmarketing@valmont.com.

Valmont Coatings Brand Guidelines | 43

05

SIGNAGE & FLAGS
Vehicle Identification
ford1341
Vehicles used for sales and service are a valuable
tool for communicating the Valmont Coatings
brand. Vehicles that bear the Valmont Coatings logo should be properly maintained and cared for
(showing no significant body damage) and cleaned regularly.
®

Vehicles used primarily on Valmont plant property for delivering parts and maintenance must have
Valmont branded logos. Any vehicles not used on plant property such as those for delivery, sales
functions and other use must be branded specifically to the segment it operates under.
Download approved logos for printing at a local printer from valmont.com/brand. For questions and
registration, please contact the Valmont Strategic Marketing Team at brand@valmont.com.

Pickup and Truck Logo Usage
x
x

x

x

Ford Fusion

Vehicle logo branding will vary depending on vehicle
type and size. Logo usage should comply with logo
spacing and positioning for brand consistency.

ford1

• 	A Valmont Coatings logo should be placed on the
front driver and passenger door.
x
x

x

x

• 	Maintain a clear space of 1x around the
Valmont Coatings logo.
• 	The logo should be featured in black or white only.

Passenger Car Logo Usage
Vehicle logo branding will vary depending
on vehicle type and size. Logo usage should
comply with logo spacing and positioning forMaßstab / Scale: 1:20
brand consistency.

x
x

x

x

• 	A Valmont Coatings logo should be placed
on the front driver and passenger door.
• 	Maintain a clear space of 1x around the
Valmont Coatings logo.

x
x

x

x

• 	The logo should be featured in black or
white only.

Exception for Vehicle Identification
When applying the Valmont Coatings logo on vehicles, the registration mark ® is not used.
Contact the Valmont Strategic Marketing Team at brand@valmont.com to request an approved
logo for use on vehicles. Modifying a logo file, or asking a vendor to do so, is not permitted.

Questions? Please email coatingsmarketing@valmont.com.
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SIGNAGE & FLAGS
Flag Display Policy & Ordering
Showing national and company pride is consistent with our core values and something that many of
our facilities around the world do through the display of flags. In an effort to provide guidance and
consistency across our facilities, please adhere to this flag policy.

Number of Flags:
Each Valmont facility will have flags flying near the front of the facility as follows:
®

• Non-U.S. facilities will fly three flags, each on their own pole, flying in this order: 1. The national
flag of the home nation. 2. The United States flag. 3. The Valmont corporate flag.
• U.S.

facilities will fly two flags, each on their own pole, flying in this order: 1. The United States
flag. 2. The Valmont corporate flag/logo. If a U.S. facility has three flag poles, a state flag may be
added, following this order: 1. The United States flag. 2. The flag from the state where the facility
is located. 3. The Valmont corporate flag/logo.
• Facilities

with more flag poles than noted above will fly Valmont flags on those poles. Exceptions
can be made when a facility has foreign visitors. In those cases, the flag of the visitor’s country can
be flown on the extra pole as a sign of welcome and respect.

Position of Flags:
The general rule for positioning flags is to start with the highest ranking flag on the right-most pole.
Then, move left in order of flag importance. To determine which pole is on the right, stand with your
back to your facility while facing your flag poles. The one on your right is the right-most pole. To double
check this, make sure that the same pole is also the left-most pole for visitors approaching the facility.
• For non-U.S. facilities, the order of these flags should comply with local customs. If local customs
are unclear, fly the national flag of the home nation in the position of prominence (right to left as
noted above), followed by the U.S. flag, followed by the Valmont flag. No one nation’s flag should
fly higher than any other during peacetime.
• All
 U.S. facilities will fly the U.S. flag in the right-most position (right to left as noted above) with a
state or Valmont corporate flag to its left.
• The

exception to the rule above is if you have one flag pole that is taller—usually centered
between two others. In that case, the flag of prominence will fly on the tallest pole. The second
most prominent flag will fly to its right (use guide above to determine which is the right pole) and
the third most prominent to its left.

Questions? Please email coatingsmarketing@valmont.com.
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SIGNAGE & FLAGS
Sizing and Condition of Flags:
• All national flags displayed should be the same size.
• The

Valmont corporate flag will be the same size or smaller than the national flags.
It cannot be larger.
®

• All flags must be clean and free from any rips, tears, fading, stains or other signs of disrepair.
• New

flags must be ordered immediately (see below) once signs of wear are noticed.
• Flags

that can no longer be flown must be disposed of in keeping with the customs of the
country that flag represents.

Displaying Flags:
• All
 flags should be raised after sunrise and lowered before sunset unless each flag is illuminated.
• Company

flags flown at Valmont facilities will only contain the Valmont logo. This is true
regardless of the facility name, its primary manufacturing focus or location.

Ordering Flags:
In order to maintain the same look and quality of flags, please purchase Valmont company and country
flags directly from our preferred flag supplier:
Contact: Scott Kesick
scott@allflagsetc.com
P: +1 800.798.4520
All Flags, Etc.
14225 Dayton Circle, Suite 11
Omaha, NE 68137 USA
There are two sizes of Valmont and country flags available. Please pick the size that best suits your
flag pole and ensure it is not larger than the other flags you are flying:
• 46" Flag - 4' X 6'
• 58" Flag - 5' X 8'
And, be sure to check international shipping rates. In some cases, it might make sense to order extra
or multiple flags in the same order to manage shipping costs.

Exception for Flags
When applying the Valmont Coatings logo on flags, the registration mark ® is not used. Contact the
Valmont Strategic Marketing Team at brand@valmont.com to request an approved logo for use on
flags. Modifying a logo file, or asking a vendor to do so, is not permitted.

Questions? Please email coatingsmarketing@valmont.com.
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PUBLIC RELATIONS
Review & Approval Process
Valmont values the relationships we build with media, customers, vendors and suppliers. We
acknowledge that there are times when you want to share company information and news with
these groups. In situations where the external communication is intended for public consumption it
should be taken through the proper review and approval process before distribution.
®

In instances when you are communicating about product enhancements or new product
launches, please work directly with your Marketing Business Partner by emailing
coatingsmarketing@valmont.com for final approval before distribution.
There are some communications that require additional approval from Corporate Communications.
For example, if your communication includes any of the following subject matters:
•

Facility information (opening, closure, emergency or natural disaster)

•

Entry into new markets

•

Financial metrics

•

Partnership announcements or acquisitions

•

HR hires (at or above VP level)

In these cases, please work with your Marketing Business Partner to submit a review to Valmont
Corporate Communications at corpcomm@valmont.com for final approval before distribution.

Questions? Please email coatingsmarketing@valmont.com.
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Media Relations
There are four key reasons for developing good relationships with members of the media:
•

You can generate third-party credibility and implied endorsement of your product or
business.

•

You can use relationships with the media and subsequent placement of stories to position
your company as an authority and to build your image and reputation.

•

Through stories in the media, your messages will reach current and potential customers,
influencers and decision-makers.

•

Building relationships in good times helps protect you and your business in bad times.

Press releases, story pitches and media alerts inform the media about your news and events.
The exposure is free if a media outlet chooses to use it.

Approval Process:
When executing a press release, story pitch or media alert, please work with your Marketing Business
Partner to discuss the type of content you want to distribute to the media. This will help inform if
the message should come from Valmont or Valmont Coatings. Standardized Valmont and Valmont
Coatings press release templates are available to help you craft your press releases. You can
download the press release and media alert templates on valmont.com/brand. Please see page 48
for the required approvals.
®

Questions? Please email coatingsmarketing@valmont.com.
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Press Releases:
Tips for writing a press release:
•

Make sure the information you are writing about is newsworthy.

•

Reporters decide quickly whether a release is newsworthy, so include the most important
information (who, what, where, when, how and why) in the first couple of paragraphs.

•

Keep the release short—no more than two pages.

•

Always include a contact name, email address and phone number in case the reporter
wants more information.

Tips for sending a press release:
Call your targeted media outlets to find out:
•

How they want the release sent (e.g., email, fax)

•

Who to send the release to

•

The deadlines for submission

•

The desired lead time for an event (generally two or three weeks for a newspaper)

There is much debate on the best day of the week and time of day to send a press release.
You may choose to use the outlets’ deadlines (or specific advice) as your guide. The
Valmont® Corporate Communications Team usually sends its press releases in the morning,
on Tuesday, Wednesday or Thursday. DO NOT send releases on Friday.

Questions? Please email coatingsmarketing@valmont.com.
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Story Pitches:
A story pitch is a quick way to notify a reporter of a potential story idea.
•

Make sure your idea is newsworthy. Ask yourself, "Why would a reader care about this?
Is it interesting, timely, new, useful or unique?"

•

Do not pitch the same story to competing news outlets at the same time.

•

Story pitches are most successful when you already have a relationship with a reporter
or assignment editor.

•

Pitches can be made by phone or email.

If you call:
•

Introduce yourself, tell the reporter you have a story idea, and ask if they have a
moment to discuss it.

•

Give them a brief explanation of your idea, including the basic facts: who, what, when,
where, why and how.

•

Ask them how they would like you to follow up.

If you email:
•

Keep it brief.

•

Explain your story idea (who, what, when, where, why and how)
and describe its relevance to readers.

•

Provide pertinent dates, times and background.

•

Provide your contact information.

Media Alerts:
A media alert is a specific tool designed to let the media know about an event that will
generate news. Often an alert provides enough information to arouse interest without
completely revealing the story. An alert should include concise information:
•

Who is involved, including: speakers, key attendees or who is invited.

•

Why the event is important.

•

What the event is.

•

Where the event is, including location and directions.

•

When the event is, including the date and time.

Questions? Please email coatingsmarketing@valmont.com.
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CONCLUSION
Approval Process
To protect the brand, every use and application must be approved by the Valmont
Strategic Marketing Team. Please submit files for pre-approval prior to production to
brand@valmont.com.
®

This pre-approval will assure that the brand identities, trademarks and registration marks
are used correctly and that the Valmont name is properly protected.
Be sure to submit your materials at least five business days prior to your submission
deadline to allow sufficient time for the review process to take place.

Questions? Please email coatingsmarketing@valmont.com.
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Brand Summary
These guidelines have been created to both help and inspire you when developing
marketing and communication materials in support of the Valmont Coatings brand. The
purpose is to simplify and unify the visual language of the Valmont Coatings brand in order
to share the Valmont brand story with the world.
®

If there are further questions or you need additional clarification, please contact either
your Marketing Business Partner at coatingsmarketing@valmont.com or the Valmont
Strategic Marketing Team at brand@valmont.com. We are here to help in this process as
we work together in building a unified and recognizable brand image and voice for Valmont.

Questions? Please email coatingsmarketing@valmont.com.
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